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THE GC-MAGAZIN
As an agency, we envisioned a platform that unites knowledge and
aesthetics — a space that reflects the luxury market in all its facets,
from everyday luxury to exclusive behind-the-scenes insights.

Our mission is clear: we create educational content. We present
readers with a well-founded spectrum of industry insights, conduct
high-quality expert interviews, accompany brands in building their
identity, and illustrate marketing and branding topics in a way that
is both relevant and visually sophisticated.

With high relevance for leading brands in the industry, yet
accessible enough for curious young professionals seeking to enter
the world of luxury, design, and communication.

Welcome to Gold Communications Magazine.
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TOPICS INTERVIEWS & 
STORIES

Editorial Content: Interviews, industry insights,
and current topics from the luxury and branding
world.

Fashion & Aesthetics: Trends, collections, and
curated perspectives on fashion in its cultural
context.

Branding Insights: Models, methodologies, new
approaches, educational events, and more.

Personal Perspectives: We introduce the people
behind the companies.

Creating Connection: Our formats enable
authentic customer engagement through
identification and trust.

Focus on Brand Positioning

Exclusivity over Mass Appeal: We highlight how
brands maintain their uniqueness — and why
that is more important than ever.
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THE LEVELS OF LUXURY IN GC MAGAZINE

The Five Levels of Luxury form the centerpiece of every GC Magazine issue.
In each edition, we feature one company or concept per level — an
exclusive selection that underscores the uniqueness and strategic

positioning of the brands presented.

The five levels not only provide fascinating insights into the different
manifestations of luxury, but also serve as a guiding model for brands to

clearly define their own luxury positioning.



GOLD COMMUNICATIONSMAGAZINE01

Everyday Luxury
Everyday luxury items one
indulges in on a particular day —
for example, a truffle pasta or a
carefully selected wine.1 Premium Luxury

Luxury goods in the upper
segment that may require saving
for a while — for example, a
business class flight.2 High-end Luxury

Limited availability, rare
materials, and bespoke
perfection make this type of
luxury truly unique.

3
Ultra Luxury
Here, it is not about ownership,
but about the experience behind
it — a lifestyle reserved for only a
select few, such as Dior Haute
Couture or private jets.

4 Exclusive Luxury
At this level, it is no longer just
about brands or materials, but
about absolute uniqueness — for
example, the Hope Diamond or
the Rolls-Royce Boat Tail.

5

FIVE LEVELS OF LUXURY
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On our social channels: Instagram,
TikTok & LinkedIn

KPIs & REFERENCES

On social media and our website,
primarily via the e-reader

More that 25 First-&Business-Class-
Lounges, 5-Star-Hotels and for our

clients, business partners

270.000+ 65.000+ 2.000+
Online as E-Reader &  Print

VIEWS INTERACTIONS PRINT

in the last 30 days
As of Aug 30, 2025

BRANDED CONTENT CASES
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Our readership values quality, authenticity, and aesthetics.
Our target audience includes established companies and startups in the luxury

industry, visitors and exhibitors at trade fairs in the lifestyle and marketing
sectors, as well as Young Professionals — the next generation of luxury.

TARGET GROUP

CORPORATES &
LUXURY BRANDS

EXHIBITION /
TRADE SHOWS

NEXT GEN LUXURY
FIRST- & BUSINESS
CLASS LOUNGES



SICHTBARKEIT



LET’S CONNECT!

IMPRINT GOLD COMMUNICATIONS MAGAZINS

Gold Communications Agency GmbH
Firmensitz: Beethovenstr. 29

60325 Frankfurt am Main

Büro: Roßmarkt 15
60311 Frankfurt am Main

CONTACT

Phone: +49 1575 699 2296
E-Mail: pr@gold-communications.de

Website: www.gold-communications.de

Managing Director:
Arisa Angelina Kraus


